
Appendix 1: SafeTea online printed intervention materials  

SafeTea Poster 1: Toddler pulling a hot drink down over themselves 
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SafeTea Poster 2: Parent carrying a hot drink whilst holding a baby 
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SafeTea Poster 3: Child running into adult carrying a hot drink 
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SafeTea Poster 4: Baby pulling a hot drink down over themselves 
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SafeTea A5 Flyer  
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SafeTea Reach Chart 
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SafeTea Fridge Magnets  
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SafeTea Activity Sheets 
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SafeTea Email Banner 

 

 

 

SafeTea Facebook Banner 

 

 

 

SafeTea Twitter Banner 
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Appendix 2: Targeted promotion used to brief professional groups about the SafeTea campaign 

Health visitors 

 Institute of Health Visiting (iHV): Article in September Newsletter and blogs in October and 
December 

 Presentation at iHV conference in September  
 As an ambassador, IHV re-tweeted SafeTea posts and posted updates on their website  
 Community Practitioners and Health Visitors Association (CPHVA): Article in the journal 

Community Practitioner in October 

Nursery nurses and childminders 

 Professional Association for Child Care and Early Years (PACEY): Blog in news on webpage, and on 
Facebook  

 As an ambassador, PACEY shared posts on Facebook and Tweets 

 First steps nursery: Blog on website  

General Practitioners 

 Article in Primary Care Bulletin, sent to every GP in England and Wales 

 Article in newsletter from the National Association for Patient Participation and the Practice 
Managers’ Network sent to all practice managers in England 

 Centre for Academic Primary Care, Bristol: Blog on website and article in newsletter sent to GPs 
across UK 

Paediatricians and hospital doctors 

 Presentation at the Royal College of Paediatrics and Child Health (RCPCH) conference in April 
2019 

 Blog and tweets from Max Davie, RCPCH prevention lead 

 Article in British Association for Community Child Health (BACCH) e-news in October 

 Ulster Paediatric Society e-news in September 

 Article in British Burn Association (BBA) newsletter in October 

 News cascade to Emergency Department doctors via the Paediatric Emergency Research in the 

UK and Ireland (PERUKI) network in October 

Public health 

 NHS England: Publicity to early years workers via the Best Start in Life Programme in October 

 NHS Scotland: Scottish Community Safety Network blog  
 NHS Wales: National Centre for Population Health and Wellbeing Research (NCPHWR) - publicity 

via social media 

 Public Health Northern Ireland: publicity to community nurses via chief nurse 

 British Association of Child and Adolescent Public Health (BACAPH): Blog 
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Appendix 3: Online evaluation survey of the SafeTea materials and campaign 

1.  What is your designation/job role? 

a. Did you receive the resource pack? 

2. Who did you use the resources with? 

3. Please estimate the number of parents you shared the resources with 

4. Please estimate the number of professionals you shared the resources with 

5. Did you receive a poster in your pack? 

a. Did you use the poster? 

b. Was the poster easily understood by parents? 

c. What did you think of the poster as a useful resource for hot drink burn prevention? 

d. Please add any comments about the poster 

6. Did you use the 2-sided A5 flyers? 

a. How did you use the flyers? 

b. Were the flyers easily understood by parents? 

c. What did you think of the flyers as a useful resource for hot drink burn prevention? 

d. What did you think of the flyers as a useful resource for promoting burn first aid? 

e. Please add any comments about the flyers 

7. Did you use the magnets? 

a. How did you use the magnets? 

b. Were the magnets easily understood by parents? 

c. What did you think of the magnets as a useful resource for hot drink burn 
prevention? 

d. What did you think of the magnets as a useful resource for promoting burn first aid? 

e. Please add any comments about the magnets 

8. Did you use the reach chart? 

a. How did you use the reach chart? 

b. What did you think of the reach chart as a useful resource for hot drink burn 
prevention? 

c. Please add any comments about the reach chart 
9. Did you receive activity sheets in your pack? 

a. Did you use the activity sheets? 

b. How did you use the activity sheets? 

c. What did you think of the activity sheets as a useful resource for hot drink burn 
prevention? 

d. Please add any comments about the activity sheets 

10. Did you download any additional resources from the website? 

11. Did you view the Safe-Tea videos from the Safe-Tea website? 

a. Were you able to use or share the videos with others? 

b. Do you have any comments about the Safe-Tea videos? 

12. Do you have any other comments about the Safe-Tea campaign? 
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Appendix 4: Round-up of top-line media coverage for the launch of SafeTea on National Burns 

Awareness Day, October 16th and 17th 2019 

Radio: 

 Sky News Radio  

 BBC Radio Wales, two interviews 

 BBC Radio Bristol 

 Swansea Sound 

 Gateway 97.8 

TV: 

 ITV News  

 C5 News 

 BBC TV Bristol 

 ITV Wales 

 ITV Anglia 

 BBC Wales 

 Dr Ranj on This Morning, 17th October  

 

Online national press: 

 MailOnline  

 Sun Online  

 Metro Online  

 ITV Online 

 NHS Health in Wales 

 

Print: 

 Metro  

Online posts: 

 Cardiff University  

 Bristol University  

 National Fire Chiefs organisation  

 Mumsnet adverts 

 Care and Learning Alliance 

 Royal Society for the Prevention of Accidents online newsletter, October edition 

 

Laura's story (SafeTea ‘case story’ about her toddler who was burned by hot coffee), with offered 
interview, went out to multiple named contacts at the following Women's consumer titles: 

 Bella 

 Best 

 Chat 

 Take a Break 

 Woman 
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 Woman’s weekly 

 That’s Life 

 Heat 

 Closer 

 Simply You 

 Pick Me Up 

 Woman’s Own 

 Boots’ Bump to Birth magazine 

 

 

Appendix 5: Job titles of 163 professionals who completed the online survey evaluating the 

SafeTea materials and campaign. 
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