
leadership on this issue. The results of Safe Roads | Safe Kids
provide support for achieving these goals through public-private
partnerships.
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Background In Finland, all fatal road traffic accidents are inves-
tigated in-depth, on-the-spot by multidisciplinary Accident Inves-
tigation Teams (Act on the Investigation of Road and Cross-
country Traffic Accidents 24/2001). The Finnish Motor Insurers’
Centre maintains the investigations. The purpose of the teams is
to find out what happened in the accident, uncover risk factors
that turned an ordinary driving situation into a serious accident
and give safety recommendations for improving road safety.
Investigation teams do not take a stand on guilt or insurance
compensation.
Methods General goal of Finnish road accident investigation is
to prevent accidents from happening again and reduce serious
consequences by learning from accidents. Currently there are 20
independent teams across Finland. The basic team members are
police, road and vehicle specialists, physician and a psychologist.
Teams use a standardised investigation method called VALT
Method 2003. Focus of the investigation is on pre-crash circum-
stances, but also the crash and post-crash stages are investigated.
Results Teams produce safety recommendations which are con-
nected to the risk factors. According to the investigation method
teams look for both immediate and background risk factors
which have contributed to the accident. Risk factors and safety
recommendations are sought from the road user, vehicle, envi-
ronment and the traffic system. Teams produce an investigation
report on each case.

Compiled investigation folders of each case contain investiga-
tion forms from each member, pre-investigation protocol, foren-
sic documents (autopsy and toxicology), photographs, sketches
etc. The collected information form an accident database.
Conclusions The findings are used for making safety proposals
and initiatives, and the information is used in statements, work-
ing groups and other cooperation efforts. The data is used for
safety work of the authorities, safety research, education and
public awareness campaigns.
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Background Work and working life are changing rapidly. The
changes affect also occupational safety and health and well-being
at work. The occupational safety and health administration

should be aware and present actions which have to be taken by
today in order to be able to meet the future challenges in time.
The aim is to avoid undesired development, change the antici-
pated development or to achieve a course of development that is
better than expected.
Description of the problem Several reviews considering changes
in future’s working life have been published in Finland and else-
where in the world. They have not, however, described changes
from the perspective of occupational safety and health and well-
being at work, nor proposed any actions to be taken by the occu-
pational safety and health administration. The Working Life
2025 review which the occupational safety and health administra-
tion drew up responds to this need.
Results The future review looks at working life comprehensively
starting from the question what kind of work will be done and
who will be the future employees and ends up considering the
employees’ health and safety at work, well-being at work and the
effects of new technologies on work.
Conclusions The technological development is more and more
quickly, the risks of occupational safety and health are changing
and they grow ever more complex as well as totally new risks
will arise. The working life in future needs widely recognised per-
spective and flexibility. The diversification and the polarisation of
the working life require a change also of the occupational safety
and health administration.
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Statistics show that there has been a significant decline in the
number of occupational and commuting accidents over the last
100 years. Nevertheless, they also show that decline to have
slowed over the last few years when compared with the twentieth
century. Hence, the approaches taken to prevention to date may
not be sufficient for the achievement of effective further progress
towards the goal of Vision Zero- a world without serious or fatal
accidents either in or on the way to and from the workplace or
school.

It is now almost twenty years since the term “culture of pre-
vention” was first used within the context of occupational safety
and health in Germany. It heralded a newly developed apprecia-
tion for the fact that safety awareness among managers and
employees alike is of key importance to the success of workplace
prevention activities. The DGUV and its members tackle the topic
of “prevention culture” in their new campaign.

They are the only organisation with responsibility for preven-
tion and insurance cover all the way from preschool childcare,
school, further education and working life right through to nurs-
ing care. This puts them in a position to credibly communicate
and emphasise the message of prevention culture throughout all
phases of human life. This message is: “Safety and health are val-
ues for every individual, organisation and society as a whole.
They are to become an integral part of all actions. Preventative
action is worthwhile and meaningful.”

Therefore, the goal of the campaign is to highlight safety and
health as values for every individual, organisation and society as a
whole as well as to integrate them into societal mindset and
action. In order to reach this goal, the campaign encompasses six
fields of action: “Leadership”, “Communication”,

Abstracts

A32 Injury Prevention 2016;22(Suppl 2):A1–A397


